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Beauty End Cap Display 
Designed For Wal-Mart 

This end cap unit, designed 
specifically for Wal-Mart, sells 
off of 3 separate large hook pan- 
els. It works as essentially 3 
displays in 1. 

The 3 panels permit group- 
ing of product (eyes, nails, 
beauty) along with the viable 
accessories. The oversized riser 
and base graphics grabs imme- 
diate attention. 

The end cap display was cre- 
ated by President Container, 
(www.presidentcontainer- 
group.com), a Moonachie, NJ- 
based display firm. 

 

 
Barnes & Noble Opens 
On-Campus Beauty Concept, 
The Glossary 

Barnes & Noble College has 
launched its on-campus beauty 
concept, The Glossary.  Housed 
as a distinct store within select 

Barnes & Noble College book- 
stores, The Glossary is a first-of- 
its-kind, dynamic shopping envi- 
ronment that offers students the 
opportunity to explore, sample 
and purchase a wide variety of 
mass and prestige beauty prod- 
ucts on a growing number of col- 
lege campuses nationwide. 

“We built our reputation as 
one of the most trusted campus 
retailers by continuously inno- 
vating and creating new mer- 
chandising ideas we know our 
students are looking for,” said 
Joel Friedman, V.P., Chief Mer- 
chandising Officer, Barnes & 
Noble College. 

Barnes & Noble College 
selected global retail design and 
build firm, RPG 
(www.rpg57.com) to design, 
brand and manufacture The 
Glossary. The environment 
showcases a groundbreaking 
retail shop that is completely 
distinguished from other cate- 
gories in the bookstore setting. 
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